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by >> chr istopher shulgan
Ho,S HoT THIS SUMMERP SUM41,

for starters. The four-member
Toronto pop-punkband had an in-
stant brealthrough last year with
its first full-length CD, All KiIIer
No Filler, whichhas sold 3 million

copies worldwide. Now it's recording a second album for
Island,/Def Jam Records, the U.S. label tliat signed the
group in 2000. But Sum41's success also illustrates ile
rise of a new generation of show-biz executives, moguls
and entrepreneurs whose offstage efforts underpin
Canada's role as a global entertainment powerhouse.
Take Greg Nori, Sum4l's manager, who "discovered" the
band in 1998, and Chris Taylor, a Toronto entertainment
lawyer who was becoming one ofthe counhy's most pow-
erful agents. The pair was instrumental in arranging the
Jsland,/Def Jarn deal, for which teenagers around the
world are presumably graieful.

Across Canada, a new generation of entrepreneurs is
creating tleater companies, financingmovies and leading
the burgeoning video-game industry. They are defining
the Canadian business of show business. Here are five of
the scenemakers:
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